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YWhen Rafe Gomez was growing up in Passaic, big funk bands were all the rage.

"ou couldn't have a band backthen without 10 or 1 2 people onstage -- harns, keyboards, you name it"
Gaomez recalls. "The Bar- Kays, the Commodores, Brass Caonstruction, Mandrill, those were the models”

Gomezwent from being a drummer in big bands to being a club D), working a5 a music researcher far
legendary Mew York DJ Frankie Crocker, running a dance-mix label and programming music for MTy's
"The RealWorld."

These days, Gomez can be found some weekday mornings in a coffee shop in Montclair. He's
surrounded by a stack of CDs and has a potable plaverwith headphones. The stack is the genesis of
his weekly smooth-jazz jam show, "The Groove Boutigue," which airs from 8 p.m. to midnight Saturdays
oD (101.9 FM). The show is syndicated on 12 other stations, with more to come.

Gomez will also hawk his mix C0s and CDs by smooth jazz and chill adists like Babby Caldwell and Alex
Bugnon on GG at 2 am. Thursday, A return engagement is possible. Gomez says he hopes to open up
awhole new audience through his home-shopping appearance.

"There's a whole audience that thinks if something is on WC, it must be good" says Gomez, 46. "This
paint ofwiew isn't included in lakels' schemes ar marketing plans. This reaches an audience thatis older
and probahbhowouldn't oo into a record store to seek out new music. They want to experience the music.
They don't care who the sidemen were arwho the producer was"

The Groowe Boutigue idea was a simple one, GOMmMez Says.

"You have mix shows far pop, rap and dance listeners" Gamez says. "l wanted to do a mix show for
groswnups. Most radio is so heavily researched now with focus groups and callouts. The only research
here is my taste "

Thattaste iz finding listeners all aver the country, with stations in St Louis and Qregon amaong those that
have picked up Gomez's show. Inthe yearar soit's heen on the air, O 101 has expanded "The Groove
Boutique" from two to four hours, and some of the station's programming has evolved because of
GomezZ's sUCCess.

“It's perfect inthat it pushes the ervelope at a time -- on the weekend -- that it can be pushed," says Blake
Lawrence, program directar at CD101.9. "People are expecting a little different thing, and it's been very
well-receied”

Caral Archer, the smooth-jazz columnist for industry trade publication Radio and Records, said "The
Groowe Bootique" is fresh programiming for a format that hasnt produced much lately.

"I consider it an innovation,” Archer says. "CD 101.89 has the largest cume itotal audience) of any smooth-
ja= station in America. They have 1.6 million listeners aweek. The show is getting a response, and the
station has upped its investment. Inits first ratings book, the show attracted a full share increase in its
time slot. That's significant”



Gomez posts his playlists on his Web site fwwan groovebou-

tiqgue.com). Faor every familiar name like vibraphaonist Boy Ayvers ar Earth, Wind and Fire, you might find a
Mew fealand jazz hand like $1 Million, whorm Gomez describes as a cross between Stevie Wander and
Jamiragquai. After Gomez played the band, he got e-mails from Mew Zealand fram the band's
management. His site has links to buy the music an his playlists, and the band had heen hearing from
American listeners.

Also, Gamezwas tapped to remix Smokey Rabinson's "Guiet Storm by fellowe Montclair resident Harry
Weinger, the keeper of the Motown vaults.

"I stripped out all the music from the original track, but left the vocals " Gomez says. "l tried to create the
feeling if Smokey had walked in a jazz session with standup hass and a drummer. | got Roy Avers to play
vibes. Smokey's vocals were perfect. So many wocals nowadays are tuned and pitch- shifted. Mot this
ohe

The cut has gotten a lot of club play in Europe and can be found on the 2005 albom "Motown Bemixed "

Besides the audience respaonse -- the Boutique is Mo, 4 in its time slot with men 25-54 and ko, 2 with
watmen inthe same demographic -- some jazz labels are happy theyve found an outlet far some of their
arists in the format.

"Hiz show has taken a lot of aur arists to very different markets " says Suzanne Bery, seniorvice
president for promaotion atVerve Records. "John Scofield is one of our people who has benefited from the
Shiowy.

"I think the way a lot of radio mix shows are going these days are with mixes of Brithey (Spears) and
Mariah (Carey), and our type of music doesnt necessarily fitinto that. But this show gives us anaother
avenye to be heard "

Tam Taylar, editor of the Cherr-Hill based radio tip sheet Inside Radio, says Gomez's show has, an
occasion, outperformed the rest of S0 101 .9's programming in the ratings. According to Gomez, "Groove
Boutique" is one of the top 5 Arbitron-rated Saturday night mix shows in the MNew York metro area.

"There's definitely an appetite and a taste for this," Taylar sayvs. "I'm sure S0 101 swould like it fine if the
rest ofthe station caught up to Gomez's ratings "
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